
































































































































































Appendix 3

Table 1

Out-Of-state Tourists

Visitors
Visitor-Days

('11&:5:
Hotel
Convention
f~eteil

~.;ilusement

Expe~nditure$ (1985 $)

G~t-of-St8te Convention
Delegates

out-of"state Retail
Visitors

a~t-of-State A~usement

Visitors

Tot.al

Distribution of Out-Of-State
~e>-!1dibras:

On-Site
Hotel
Convel"ltion
R.~tall

PJ'TIusement

Total (on and off-site)

'-
:ee footnotes on following page.

Total Cut..(1f
State
Tourists or Which:

Tourists
Tourists ~'-li fUng

New io ~tendlng from Other
Minnesota stay Aotivitiesa

-millIons': ...milU orrs- ""iTlUlions- ·:;1 l"lions-

6.13 :; .9~-b 1.66c 0.550
11.53 7.76b 2.B3c O,94d

".

X n. a. n.a. n.fl.
x 2.40e - ..
x 2.04 f 1:02f .34f
x 1.2SQ .649 .219

315.01)

425.01

54.81
..m .Ji1 .ffi

2'55.0n J.27.5f1 42.51"
19.2° 9.60 ., "'0),4-

-
329.0 137.1 4.5.7

459.4P 49,SQ .4:r

186.9 --7&.4 46.1--:.- -

''''lures: Ni chol s Pppli ed Hal18 gement
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rcotnotes to Table 1

at Alth~)gh it is likely that SOft'e tou.rists may shift activities tel the Mall, it is
expected that much of the expenditures related to th$t shl ft will rl;SlJl t iii rtt!'U

.Lf)crsm€iital incane to the state.
b. Out of state convention delegates plus 60% of amusement flnd retail tCltJrists f

9.- 30% of 8.f11lJSement and r~tail tourists.
d. 10% of amusement and retail tourists,
e. eUOrooo new delegates @ 3.5 days =4 Clicxs,
t. c~t of state retail visitor$ =3.4 mi~llc~t Allocated 60%, '3(~, 10% to the three

colurrns.
g, Chi ttre basis of 6 mjllion visitors with amusement as primary pu.rpose l 2,1.3 million

~il1 be out-of~state.

n, 600,000 @ 3.5 days f;.~ $150.
i, Refer to June report for calculatiCfl, Ir1Cludes no provision foI' aVl~y-frc..."'11-s.ite

expenditures by out~of~state visitors snct therefore msy understate income impact to
stata.

j. EXcludes $29.5 m.illicn attributed to avoided out~of-state eXL~nditures by I<Unn~sota
residents. .

k. Excludes indirect income generated by new tourism ~cti\rity ~iid "import svb.stitution"
effect of avoided out-of-statB expenditu1es by VJrr,esota residents.

1. (ki-slte hotel capacity is far short of new tourism-induced requirements. ~ctel
rEVenues based on 2 1000 roo~ ® 7~% utilization @ $lCC p~r room night ~ ~5 days per
j/eB.!' •

M. HO$t of revenues acc1uing to cc~ventl~1 facility will be derived from event
organizers. No proYislcn has been made for these receipts in the income impact to
the state ..

n. 8~$ed on distribution of (~t 30%, 10% to t~~ee tourist categories.
f).- 8.ased on 2.1,'3 million ctJt~Qf-state visltot$ ~ $l.S per mall visit. Allocated 60%,

-~~t 10% to three tourist categories.
p. R~.idual convention-related expendltu:t'es net of on-site hote.l receipts plllS 80X Dr

off-site amll$ement-related expenditures net 0 F t'oot.."'iote 17.
q.t 20% of off-site amusement-related ex~-ndituresI net of footnote 17.
~. AS3UThS$ $2~OO spent off-site by tourists srJfting from otr~r activities.

;ot)rc~: t-lir.:hol$ Applied Management
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Table :2

Receipts (mlllicns 1985$)

Net Hall Induced Receipts--_....-----_..... ,.... ....-....-..---...---...--"' ..._------------.,..~ ..".,.-----_ ..------_.,.
Total
Oi-Site en-Site

Remainder
~;ocm.inqton Metro of StBte.. .Total

Hotel
Con\{~.nt.i on
Ret&il
Pmusement

Gut-of~statee Re$ld~~t$

Visitors

425.0
32.0 f

...

Direct

Indtrect

Toti;il

1 "'4 \.l..1.>.... ,v 511.8 62";4j 1051.0­

Jl.5.3K

a •.
b,

d.
e,

r.,.
Ji.
I..
j.
(.

~ee Table 1, footnote 1,
~~ Ta.ble 1, footnote m;
4- li;.;illion sq. ft. ~ $JOO/sq. ft, The latter f'lQJl'e is consis~ent wi ttl (!'lest t:e'iilonton
~.,gJl esUrrates snd the oerfon1iance of the better supsr-regiof181 shopping centers in
tha U.S. .
G ~Jlljon visitors @ $15 each.
l~~ludes receipts of tourists shifting frtm other act.ivities. It is ~ssumed that
b"ie aotivities replaced itT\p1t low tcvrism e:<penditure$ arid trlat ~ch of the
~~~enditvres will cOnlpri$e incremental lncc~e to the state.
R:ef,;;:r to footnote o) Ta.ol~ 1.
Psst.mes entire net .income benefits related to avoided out-of-state eXp2ndi tures by
¥~nnesota residents accrues to Mall,
Includes 60% of net convention incoile ($315 million) less Bmc-unt spent on-sHe
($54.8 nrillion) plus one-quarter of a~sement ir~ams exolusive of on-sit~ receipts.
Xf;cludes 40% of net convention income, plus one-hal. f of amusement income exclusive
of on-site receipts.
lncludes one..qlUll'tel' of amusement income exclusive of on..s.i"te receipts.
Indirect income ~ltjplier of 0,3.
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Table 3

~all of America - S~~loyment Generation Esti~~tes

Hotel
Convention
Retail
Pm!Js~ment
Ot'flc.-e

Toul Direct

To tal indirect

iotal

Gross EXPv~lditure

Activity Generated
by Mall Tourism
runctions

($milll ons)

$2,001

Net txpenditme
Activity Ge.erated
by Mall Tourism
FurctJcns

(;f.!nil.dons)

$1,051

Employment
at the ~811

of P.tr.erica
\FTE)

2,0009
74d)

13,3301
z,oooJ
9,30CJ<

27,;70

Net EmpJ. oyment
to Minnesota

(FTE)

16,357

29,443

a. e00 1000 @ 3.5 days fii $1.50. Excludes expenditures by convention organi~srs. .
b. 4 iit.ill.ion sq.n. @ $.3CD. Excludes off-sitt;'! expe..nditu1'8S by out ..of~state tOUr-1StS

vi~iting the mall.
c. Based on 6 million visitors. O:rigin of l{isito~s 0-50 miles, 50""%, 5C-1W miles, l.5%t

100-:200 rrJles 1 If)%; more than 200 fililss, 2.$%. E;.;per;-diiuras per day $17, $5U, $75,
ar~ seo xespective1y. One incr8~~ntal day ~ssumed fo~ all visitors withl~ 200 mile
radius, two ceys for visitors beyond 200 miles.

:I. 6J)) ; 000 @ 3,.5 deys @ $150
e. Retail sales attributable to out-of~$tate residents. Jncl~~es no p~ovl$lcil for

off-site transportation, accanmodation, food service, and otheI expenditur~s by
Qut-cf~state reside,ts .

./.. Nst of rsdistributicrli Of state l'!or_lsehold expenditures t Only 6 purtion of these net
E:;.,:pendi tures acr..rue tel Hall o·f Americ~.

9. 1 FTE Per hot~l room,
~. £Stin~t~, baseo on examinati~. of other convention facilities.
t. E~sed on $1.2 bilJion in $cles, $~~,(~ receipts per ~loyee.

j. £ million vieitors @ $15 pP~ vislt. Sales per employee $A5,L~U.
K. :2 million sq,ft. ~ 215 sq.ft. per employee.
1. r-et convention-related inc:xne of $315 lil.illioo 8110Cci tad as t"oUO'tlS; 3H. 7% ;t';;tail,

61.3% services. Assumed rsceipts per ~~loyee1 $90,000 a~d $45f~JO, respectively.
M. 88sed on net ret~dl sales Of $425 million. P..sSl)fT'IBd sales per ernployet:~l $90,000,
\l. $311 mill! en net inOO11e allocated approximately as follows ~ amtJsement $49.:2

~rlllion; retail $D~.O millic~i other} $178,9 milli~{. ReCBipts per ew~l~yee sss~~d

for the tr~ee cat~goTies: $45,000, $90,~)O, $45,C~JI respm:tively.
~. Assuming employrrent mul tiplier of 0,8. DJ:'8J <.:nd Hetro(JoJit<:in Council h~ve [ipplied

figul'e$ elf 0.6 tmd 1,0; rsspectively. P, figure of LO 'Has used in earl.iel' t'{1ctlols
rsport. .
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Question 4: A series of survey summaries prepareJ by R. W.
Urban Consul t.snts have been Si.Jt.-.pl1t.'O to the
Co~ncil. We would 11ke to oet' CODi~s of the
survey forms used t a description of t.he survey
methodology used, and printouts of the ra~ data.

Rosponse: The survey methodology involved interviewing (ie.
intetcsptlng) a tot;;ll of 1,294 individuals f=lreSeflt
in the mall durif19 the period August 3 t.o 5,
1985. These individuals ~ere randomly sel~cted by
the Intervie~ers withoot any strati fication or
quotas set.

The survey responses were keyerJ into an IB'tt-PC and
analyzed u$lng programs developed by R.W. Urban
Consultants. These programs produced the
tabulation p:rint~jts (provided earlier) dlrBotly;
hence, no lIrawlf printouts can be pI'ovided. Copies
of the questionnaires will be forwarded to the
Council 'in the near future.

Source: Ni Chdls .applied Mef)aQenr~nt
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Mr. Rebert Hoffman
L.a.rkjn, Hoffman, Daly &. lin~ren
i900 xarxes Avenue S.
aloanington, Minnesota 554.Sl

t)su BOO:

Enclosed an t'ur+...nel' resp:.nses to the footnote qt-estims in
Tables ,1.. to :; of the. !>fe~politsn COIJncil letter. 1 believe
the' unanswered' footnotes are caver:ed in the details to the
tables sent to you earlisr,.

CbvL:1Jsly, i r '#'e fve niss-ed: answering eny questicns, the, Metro
Cl:u"!cll 01' yo..;;r. staff' can call us by talepho1e.

We are ll'lOVing 00 to the ot.rel' a:reas, of research and h!Y~ to
begin sendirq cur analyses to yro e-arly next wee< ..

It would be helpful to met in terms of ~ own schedul.ingt if
you could indica,te ~ethe1' I might be, requim to be in
at.t.endarce in Minnesota. in the futI..1xs f , and at '/that approximate
t.imes-..

fII~~
~pet2r c.: Nichols

F'a.rtrla"

PCNIll

enc.s.
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1

MatIljpolltan Co,Jr.cl.l Raq1".teSts POI Il"Iformation
...Mall of .emeries Projet:t-

Not2$ to 'Table 1

questir;r,: \lrhat is' the basis for. the t~ist estimat$'?

. 2. PJrusement

• examil1ed ex.1sting convent.icn
activity Ln Minnesota and Twin
Cities, end the CUl'rtmt .
penetl'.atioo of the co.rwenticn
mal'klrt •

.. raviewed activity levels of othe:
~t~ convention facilities.

• bas~ 00 above t assessed the
pobntial market capture fot the
pl'Oposea facility 1 I:'eCC9f1izing tt'e
tJniqua marketi!)9 features of the
Mall of Amariea.·

.. reviewed attendance of major
~stnef1t and theme parks in North
AmeriCa,.. and of other· attractions
in Hinnesots.

t reviewed' available touriSm data
penaini..1g. to West E~too Mall.

• analyzed visitor geog:rsphic
di.!tributicn of salected tcuxism
facil.itias and events •

.. judgoental extrspolatim of
visito.r ctraw> to t.'1e Hall of
America, with consideratioo for
the population size and
distributicn of the ragi oot the
uniqueness and year..l'oond natUJ:e
of t~ Triple Five facility 1 ard
the cem.plemenwy natux& ·:Jf the
adjacent ratal1 and calventilXl
facilities.

"~";:,,,,,

----~---~.-----.---

;;.. Retail /I revie'fied a\!ailsble vis!tor and
expenditu~e'data for west Edmonton
r.t.all.

• examined re¢onal mar'i'\et pct::ntial
in the Twin Cit.ies" ~imesota, and
out-of-stat¢ axeas.

;) estimated total retail sales
potential fo:t' the fsclllty.

tJ disaggregated~ by geogrephic
area ...

• divided sales fox eaCli ga-ogxephic
area by aatimstad sal.iS per

_____ _~h .. _ --A..-.l-oL:.. :; ..... b ..e....-...-__.._. _

3-7



._------

Ql,1e:5t!m:

Response=.

._... _----

2

Where· ~ill the tourists come from?

The visitor fig;res provided are shewn in terms of
both in-stata and cut-ot..st.ate t.ovdsts t The
latuJ:'. es·timates have not been t\Jrther
dU~tad by origin.

We WQUld expect the ma'jor1ty of a.:t-of-stau
visitors to be ettawn fl'C(Q tt'ad1ticnal S~ of
t~rism and primarily rrQ1t· the mid-¥test ststes.
Pt't'.ibai;)ly in the otde.r· of t~-thiras to
~-ql.mtct1'S of CtJt-of-state visitors will
orl~1r.eta fran within a 5IXJ-;tUle radius of
Slocmington. However', the world-scale natute of
the Mall of ?!merica' and the attendant ma:.4<et.ing
prcmatiett. will seJ:ve to extend the geo9!'apt~ic;

rasch of tCt.ll'ists to Mimesota ..
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, ._---------- .- ._... -

W1l1 they spend differently depending on ~:re
they cane· fro'n1'

The analysis assunes the fo.1;lowing eXj:end.1tJJra
pattern" fot' the visitors to the retail and
emusement. ccmpa'1et'lts:

~t·
•

0-.;0: miles fran eloanington
,50.100 m.ilas from Bloc:mingtcn
~200 miles from Blocmington
tpbN' than 200 lniles. frem
81eanington

Retail.
_lit ...

iotal
E:xpenditures

?er' V1s.ttor~y

$11
$5V
$75

$QO

Visitor..
D3ys

1 day
1 day
1 cay

:2 days

In-state tourists (.50-200 miles
fran 6loaningtoo)

M..ot-state- tourists

Infomaticn avai.lal:>la frem s~ys ~:ried cut at
west Edmonton Mall does r~t crevide sufficient
cfets..il to: ascertain statistiCal differances in
spending f~ various t~ist· origins. However I on
the qasis. of these wrveys 1 it is evide:nt that
tota-l cn..s1te t~ist spending exceeds that of
local.-a:r:aa. vis! tors by .?O% to 100% and' that
off-site spending of Mall t.ot.Jxists exceeds that of
local. residents by a factor of roug,ly. 3..5 to 5.0 ..

-
s. ~dj~ at the Mall of .america site. I'-b provis4"'O

included for. cff·sita expenditures.
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Q~t1on:

4

cne Of ct.!r. assunpticns is that ne'1f ol..Jt-..{)f-state
tourists and out-o-f-$tata twrists spending &.1
extra. day ~CeQU'lt for the net ne;tt expeooitJres ttl
Minnesota. Is that o;)r:rect?

The- allocation of Mt new exper;ditu:rss to­
Minnesota is as follClws;

Tourists

~ spending by out-.of...state
Oaiventiro dslagates

t-ew rstail spending by l)Jt-of-state
visitor3
~ spend.1ng by amusement-ol'ient~

M-of-stata visitors
-spending· cne.. day in M.i.nnesota
-spending b¥o days in Minnesotaa

Slb~tota.l

~Toutist.s

:;15 .0

425.0

41.4.
240.0

I,o:Zl.4·

'",;.-.

Avoided OJt...of..stata 8xpe!lditU!'es
by ~ta· t'2'S.1dents 29 •.3

Total Net Oi.:t"ect Expenditures .
to ~ota 1,050.9

-
a) Tourists mora then 2QO miles fr.om Slocmingtof\ ate assumed

to spend two incremental days in Minnesota.
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~es to Table 2
;

'llttat a:r11 'tWX estimates as to the potmtial. for
groorlh in tilceipts tn Idrnesota without the,
tourist e~d1tur=- U;) be in~ by the Mall?
What an- YQtJl' ralat.ed asaunptiQ"lS for pcpulation~

hoJ3etiold f and pe:r3Cflal incane 9.rOlVt~ rate?

No lHaC~ccncmi.c projecticrzsor scti vity fQI' the
Stat~ of M~ot.a have been carriad ~t.

However p the ccnsul tants: are CUl'l'ooUy ,reviewing
the culled< for. retail sales activity in ~'e- Metro
area Qtld the State, en the bas-is of hi.stol'icaJ.
~ in·· retsil sales (constant end cutra"lt
dollar~) and. population. 01 the baeis ot
a~ilab~ data, it is our- ~$tanding t.'1at real
"tail sal~- in Mimesota over the ~dods
197Z-l984 t and JSeO-1984 have incr.eased by aboot
,,4~ and. 5.8%a~y. Retail sales (aiJain in

. real tennsJ r~ the Minnespo11s-st. Paul &4SA have
in:reasecl-'by 3.4% anrtJally over the period 1980 to
lS84.. Populstico growth projections for the nine
co.mtiesin the meb:cpoliOIn area prepared by the
M1nnesota- state- Demograj:hy !.hit CQli\l~t to at"ll~al

~-~~~tfrkr~~~ ~r~a~8~~~rical
ine.t'asses in retail sales pes caplta (in ~l
te:rms} to those- popUlation growth rates to yield
projected retail sales expx-ess~ in' constant
dolla1's.
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Question: ht are, the sales per squa.rg roat assunptiai$ (bySIC) uaed to calo,slata the total crr-s·1ta receipb1

An overall figure of $~ sa,m per ~a foot
has,· been assuned for the ShC9Ping malL The·figure r~r based in p~t en the, experlera of WestEOmontcn Mall anti other sup;er-regional malls, andthe JnQrket potential. of the Mimesota r:eQiat.
The retail.~ 'distribution by detailed SIC i$ .
b~irq re-'3xanined but n!alizab.le sale$ per squs~
fOot (GlA) by SIC ate shown below.·

Salas Per
SIC l\O~. SIC,M~ ~l.'P $gUa£;; roat (S), Nut

52 StAld1nt}- materials 511.0653 GSPet'al ~!'C!"t.s.ndisa 25.5.24
stolWS

54 rOOd st01""!S 480.1855 Au~tive dealers 275.21.
SC1d gas

56 Apparel and ::S~.28

!IT
.accessat}' s taZ"eS

rum.it:ure t heme 38:3.64
furn.ish.1~ a
eqUipnent

58 Eatin9 and drinkin9. 3;$$ .93
places

.59 Miscellar.ews ')D7.47
retail

72 Pe.rsmel serv i cas J2.l.52
~ StJsirle.ss Mrvices 333.88 ..78 Mtrticnpictul'!s S.3.Sl-r; AAI.l~t and In.66

recnatic.n
lerlicss

60 Health ~rv~.ces 204.96
~ Ma:.. services 2, .322.98

(travel aQenCies)
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TEL~EXfpERTS EDMONTON

3.20 CObfed.sration Building
10355 Ja~p~r Avenue

Edmonton, Alberta, Canada
T5J 1'1{6
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'JAn., ...Qxr:r:>.lttf!;l(./.0.r:: · · ····.. · ···· ..
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~~M'" P~~ Nf..r;.b~9.6 ,." , 1f .
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